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2021/2022 Actual Expenditure

Other Expenses

Insurance $20,399; Subsidy $80,000; Capital
Allowance $30,000; Utilities, ESL,Trade Waste &
CCTV $14,261; Maintenance $22,535; Signage
$15,000;Carpark$38,390

$220,585

PRACC Loan Repayments

$154’ 112 Recreation Expenses

Recreation Expenses were lower Rec Ground Maintenance
then anticipated inboth the 21/22 $68,186; Effluent Ponds
and 22/23 years as savings have $27,014 $95 200
been found in oval maintenance !
Exclude$88,000interestpayments

2022/2023 Budgeted Expenditure

Other Expenses

Insurance $22,018; Subsidy $80,000; Capital
Allowance $30,000; Utilities, ESL,Trade Waste &
CCT\814, 732; Maintenance$24,015;Night Lights
Contribution$50,000;Drainage$40,000

PRACC Loan Repayments $26O’765
$1;206,952 Recreation Expenses

Rec Ground Maintenance
LoanRepaymentsre higherthis year $87,265; Effluent Ponds

as a $1,050,0000an becomesdue, $24,285
plus the annual repaymentson the $1 1 1 y 550

remaining$2,500,000l0an. Excludes
$80,000interestpayments

Recreation Expensesl1.9% of income\

PRACC Loan Repayment®0.8% of income—

78.8% of income ($4,229629) remaining for
other expensese.g. roads, serviceprovision,

economicgrowth etc. Overall Shire Budget

Shire of Pingelly Ordinary Council Meeting Agenda 16 November 2022 5 8087 896
$5,808,






















































Local Strategic Context
Pingelly Tourism Strategy 2020-2024

Strategic Priorities:
1.5 Investigate opportunities for bike/walk/run/equestrian trails
(the scope of this strategy only relates to bike/cycling trails)

2.2 Participate in opportunities with the Wheatbelt Development
Commission to develop and promote regional tourism

3.5 Upgrade the Pingelly Caravan Park to include self-contained
accommodation options and improve the overall level of
service

4.1 Establish a modern brand template for new brochures and
signage to promote iconic experiences

Pingelly Youth Strategy 2021-2025

Planning: Identify and respond to service and facility gaps and
opportunities

Facility Provision: Provision of hard infrastructure, in accordance
with policy standards and requirements and provide prevention
and early intervention services to improve young people’s health
and wellbeing

Facilitation: Develop partnerships to respond to identified gaps
and opportunities by others

Advocacy: Represent the needs and priority areas of concern that
affect young people to all levels of government

Pingelly Community Health Plan 2023-2027

The Shire is required to develop a Community Health Plan over the
next 2 years. This plan will have a significant focus on at risk
groups including Aboriginal people; seniors; youth; and people
with an economic disadvantage as Pingelly has a higher than
national average representation these groups. The actions from

the Mountain Bike & CycIing Strategy will be incorpgﬁﬁgeoq lj"?\t_ﬁl%dinary Council Meeting Agenda 16 November 2022

Plan.














https://www.bikeradar.com/features/long-reads/cycling-environmental-impact/
https://www.mja.com.au/journal/2021/215/9/2021-report-mja-lancet-countdown-health-and-climate-change-australia?utm_source=carousel&utm_medium=web&utm_campaign=homepage
https://bikeworkshopsresearch.wordpress.com/workshops-visited/
https://www.theguardian.com/lifeandstyle/2021/oct/31/spike-in-cycling-accidents-during-sydney-lockdown-as-more-people-took-to-two-wheels
https://www.simonbatterbury.net/pubs/sociality%20of%20cycling%20preprint.pdf
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